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BUSINESS IS
INSPIRATIONAL

Is there something more inspirational than
business? You would say "yes". And that’s fair.

However, in Bloomberg, we believe that business
has the power to get us ahead. Business changes
economy and markets, creates stories and
stimulates ideas.

Every single step requires high amount of
iInformation.

SOURCE: PROGRESS CONSULT, 2018




Bloomberg
TV Bulgaria

FOR MORE THAN
TWO YEARS, BLOOMBERG TV

INSPIRES
BULGARIA

Bloomberg TV Bulgaria was established on 19th
of October, 2015 as the only national business and
economic TV channel, broadcasted in HD.

SOURCE: PROGRESS CONSULT, 2018
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Audience vs population research

Gender tensy

National Average | < .

Bloomberg
Age B Bloomberg [ National Average
TV Audience: Demography Up1o25Y | On  8.9%
26-35Y

BLOOMBERG TV
BULGARIA'S VIEWERS 36-45Y
ARE MAINLY AP

MEN OF 26-65Y
ACTIVE AGE
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Bloomberg
TV Bulgaria

TV Audience: Demography

THE AUDIENCE OF
BLOOMBERG TV
BULGARIA IS

HIGHLY
EDUCATED,
URBAN
POPULATION

[ |
SOURCE: PROGRESS CONSULT, 2018

Location

Sofia
Regional Center
small Town

Village

B Bloomberg

B National Average

Audience vs population research

— 89.2%

Education

Higher
College
Secondary

Primmary

B Bloomberg

A1 6.7%

B National Average

~ 80.1%
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TV Audience: Demography

38.8% OF THE VIEWERS
OF BLOOMBERG TV
BULGARIA ARE

OWNERS &
MANAGERS

Audience vs population research

Audience distribution
oy Job position

Pensioner, student

Other

Executive

Head of Department

Owner / Partner /
Company Manager

33.9%

I IO
| o

~ 38.8%

SOURCE PROGRESS CONSULT, 2018




Bloomberg
TV Bulgaria

Audience distribution by
business sector

Freelance (consultant,
lawyer, doctors etc.)

TV Audience: Demography

State enterprise /
institution

THE HIGHEST

CONCE NTRATION Services
OF OWNERS &
MANAGERSARE IN Tade

SECTORS:

SERVICES 81.3%
FINANCE 57.2%
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SOURCE: PROGRESS CONSULT, 2018




Bloomberg
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Audience vs population research

Bloomberg TV Bulgaria connects you to the most
high-ranking and influential viewers in the country

4 4
MANAGERS & HIGHLY EDUCATED

BUSINESS OWNERS
Monthly Reach: Monthly Reach:

National average: 35.8%

4 4

26-55 Y.0. SOFIA & BIG CITIES
TV Audience: Demography

Monthly Reach: Monthly Reach:

KEY FIGURES
s U M M ARY National average: 48.9% National average: 51.6%
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SOURCE: PROGRESS CONSULT, 2018




AVERAGE
DAYLY REACH

AVERAGE
MONTHLY REACH

134.000

“VIEWERS

376 000

VIEWERS



TV AUDIENCE:
WHEN & WHERE
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Bloomberg
TV Bulgaria
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Audience vs population research

TV Audience: When & Where

THE CHANNEL IS

WAICHED
AROUND THE
CLOCK

SSSSSS : PROGRESS CONSULT, 2018




Bloomberg
TV Bulgaria

OE

Audience distribution by location
of watching

Office 15,704

TV Audience: When & Where

THE CHANNEL IS

IN THE OFFICE
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THERE IS

NO SPECIFIC
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TV AUDIENCE:
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Motivation

My work requires fo have
competences in this domain

| 19.84

| enjoy specific show/part of the
TV Audience: The motivation program

CIRCA A THIRD OF —
VI EWE RS USE | formm my opinion on a topic |

| learn more about economy, | 58 7.

BLOOMBERG TV~ === =
| enjoy documentaries/series/
stories of success |

B U LGAR IA AS A | enjoy the commentaries,

CORRECTIVE FOR  resem.

TH E I R O PI N IO N | get the latest financial and
economic news

SOURCE: PROGRESS CONSULT, 2018

| like to hear more opinions

| like the diversity of topics




Bloomberg
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Audience vs population research

Preferred content

News

Commentaries, analyses,
debates

TV Audience: The motivation Documentaries

MOST APPRECIATED BY
THE AUDIENCE ARE THE

COMMENTARIES,
ANALYSES, AND
DEBATES

SSSSSSSSSSSSSSSSSSSSSSSSSS




00

WITH ITS BREAKING NEWS, EXPERTS™ OPINIONS,
ACCURATE BUSINESS INFORMATION, INSIGHTFUL
ANALYSIS AND LARGE AMOUNTS OF DATA

BLOOMBERG HELPS BUSINESS
LEADERS TO BE MORE ADAPTIVE,
CONFIDENT AND BETTER
DECISION-MAKERS.
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Audience vs population research

Bought in the last tThree years

Stocks, bonds, securities 20,7%

Mobile devices (phone, tablet) 8] 8%

Household appliances 70 2%

TV Audience: Lifestyle

HIGH CONCENTRATION
OF AUDIENCE WITH

Electronic equipment

Property investment

Vacation home e —
Car (New) 19.4% 14,4%
H I G H Car (Second Hand) 35,5% 28.9%
Primqry housing Natinal average 2.2% Main home 19.4% 14,4%
Villa or other kind of holiday home 6.5% 7.8%
D I S POS A B L E Investment property 9,7% 17.8%
Car (Second Hand) Black technique 61,3% 63.3%
Appliances 71.0% 70,0%
Mobile devices (phone, tablet) 80,6% 82,2%
Cor (New) ] 517% IR CIEgSie. 2l Stocks, bonds, securities 9.7% 24,4%

SOURCE PROGRESS CONSULT, 2018
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Audience vs population research

Vacation fravels

more than 10

6-10 times

3-5 times

One-twice

TV Audience: Lifestyle BUSineSS TripS

more than 10

6-10 times

ACTIVE 3-5 fimes
TRAVELLERS

SOURCE PROGRESS CONSULT, 2018




Bloomberg

Tv B“Igaria Audience vs population research
[
Bloomberg TV connects you o the most
prominent audience target in Bulgaria
V V
BUSINESS TRIPS HOLIDAYS
Yearly: Yearly:
/.4% more than 10 fimes per year 19% more than 3 times per year
V V
NEW CARS REAL ESTATES
TV Audience: Lifestyle
Bought last 3 years: Bought last 3 years:
s U M MA RY 3.5 times more than BG average 2.4 times more than BG average

[ |
SOURCE: PROGRESS CONSULT, 2018




Unique Sales Capabilities to

MAKE YOU
SUCCESSFUL




