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Business is  
inspirational
Is  there something more inspirational than 
business?  You would say “yes”. And that̀ s fair.

However, in Bloomberg, we believe that business 
has the  power to get us ahead. Business changes 
economy and  markets, creates stories and 
stimulates  ideas.

Every single step requires high amount of  
information.
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For more than 
two years, Bloomberg TV

inspires 
Bulgaria
Bloomberg TV  Bulgaria was established on 19th 
of October, 2015 as the only national business and 
economic TV channel, broadcasted in HD.



TV Audience:
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Bloomberg TV 
Bulgaria’s viewers
are mainly

Gender

Age

National Average

Up to 25 Y

26 - 35 Y

36 - 45 Y

46 - 55 Y

56 - 65 Y

65+

Bloomberg

men of 
active age

48.5% 51.5%

5% 8.5%

18.2% 14.5%

25.6% 74.4%

Women

Bloomberg

Men

National Average

30.6%

28%

11.6%

6.6%

14.7%

19.7%

21.1%

21.6%

TV Audience: Demography
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The audience of 
Bloomberg TV 
Bulgaria is

highly 
educated, 
urban 
population

TV Audience: Demography

Location

Education

Bloomberg

Bloomberg

National Average

National Average

Sofia

Higher

Regional Center

College

Small Town

Secondary

Village

Primary

19.3%

29.1%

32.3%

6.7%

76%

4.1%

52.6%18.2%

10%

47.9%

41.3%

24.2%6.6%

24.1%4.1%

1.7%

89.2%

80.1%
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38.8% of the viewers 
of Bloomberg TV 
Bulgaria are

owners & 
managers

TV Audience: Demography

Audience distribution 
by Job position

Pensioner, student 7.4%

Other 19.8%

Executive 33.9%

Head of Department 19%

Owner / Partner / 
Company Manager 19.8%

38.8%
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The highest 
concentration 
of owners & 
managersare in 
sectors: 

Services 81.3%

Finance 57.2%

TV Audience: Demography

Audience distribution by 
business sector

Freelance (consultant, 
lawyer, doctors etc.) 8.9%

State enterprise / 
institution 12.5%

Services 36.6%

Trade

Production

14.3%

Finance

15.2%

12.5%



Source: Progress Consult, 2018

Audience vs population research

9

Key figures 
summary

TV Audience: Demography

Bloomberg TV Bulgaria connects you to the most 
high-ranking and influential viewers in the country

38.8%

Managers & 
Business Owners
Monthly Reach:

80.1%

Highly Educated

Monthly Reach:

National average: 35.8%

89.2%

Sofia & Big Cities

Monthly Reach:

National average: 51.6%

76.8%

26-55 y.0.

Monthly Reach:

National average: 48.9%



AVERAGE 
DAYLY REACH

AVERAGE 
monthly REACH

134 000

376 000

viewers

viewers



TV Audience: 
When & Where
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The channel is 

watched 
around the 
clock

TV Audience: When & Where

Audience distribution by time slot

0 – 7 h

7 – 9 h

9 – 12 h

12 – 17 h

17 – 19 h

19 – 22 h

22 – 24 h

9.98%

13,5%

13,31%

15,67%

16,44%

17,21%

13,88%
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The channel is 

in the office

TV Audience: When & Where

Audience distribution by location 
of watching

Office

Home

15,70%

84,30%



There is 
no Specific 
prime-time
Bloomberg is being 
watched in the 
offices



TV Audience:
the

motivation
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Circa a third of 
viewers use

Bloomberg TV 
Bulgaria as a 
corrective for 
their opinion

TV Audience: The motivation

Motivation

My work requires to have 
competences in this domain

I enjoy specific show/part of the 
program

I like to hear more opinions

I form my opinion on a topic

I learn more about economy, 
finance and business

I enjoy documentaries/series/
stories of success

I enjoy the commentaries, 
analyses, debates

I like the diversity of topics 

I get the latest financial and 
economic news

19.8%

15,7%

39,7%

33,9%

58,7%

37,2%

51,2%

52,9%

62,8%
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Most appreciated by 
the audience are the 

commentaries, 
analyses, and 
debates

TV Audience: The motivation

Preferred content

Commentaries, analyses, 
debates

Documentaries

News 32,45%

34,72%

32,83%



With its breaking news, experts’ opinions, 
accurate business  information, insightful 
analysis and large amounts of data

Bloomberg helps business 
leaders to be more adaptive,  
confident and better 
decision-makers.



TV Audience: 
lifestyle
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High concentration 
of audience with

high 
disposable 
income

TV Audience: Lifestyle

Stocks, bonds, securities

Mobile devices (phone, tablet)

Household appliances

Electronic equipment

Property investment

Vacation home

Primary housing Natinal average 2.2%

Natinal average 2.2%

Car (Second Hand)

Car (New)

20,7%

81,8%

70,2%

62,8%

15,7%

7,4%

15,7%

30,6%

15,7%

Bought in the last three years

Women Men

Car (New) 19,4%  14,4%

Car (Second Hand) 35,5%  28,9%

Main home 19,4% 14,4%

Villa or other kind of holiday home 6,5%  7,8%

Investment property 9,7% 17,8%

Black technique 61,3% 63,3%

Appliances 71,0% 70,0%

Mobile devices (phone, tablet) 80,6% 82,2%

Stocks, bonds, securities 9,7% 24,4%
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Vacation travels

Business trips

6-10 times

6-10 times

One-twice

One-twice

3-5 times

3-5 times

more than 10

more than 10

3,3%

7,4%

5%

3,3%

19%

13,2%

54,5%

43,8%

Active 
travellers

TV Audience: Lifestyle
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Key figures 
summary

TV Audience: Lifestyle

Bloomberg TV connects you to the most 
prominent audience target in Bulgaria

67.7%

Business Trips

Yearly:

81.8%

Holidays

Yearly:

19% more than 3 times per year7.4% more than 10 times per year 

89.2%

Real Estates

Bought last 3 years:

2.4 times more than BG average

76.8%

New Cars

Bought last 3 years:

3.5 times more than BG average



Lead with strategy. 
Benefit from the uniqueness of Bloomberg.

Unique Sales Capabilities to

Make You 
Successful.


